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BEER SECTOR

China Resources Snow Breweries (CRSB)
WuHu, Anhui, China
Group: SABMiller

2 wrap-around casepackers 
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or three years, the best-

selling beer in the world has 

been the Chinese branded 

�´�6�Q�R�Z�� �%�H�H�U�µ�� �W�K�D�W�� �H�Y�H�Q�� �W�R�S�S�H�G�� �W�K�H��

�$�P�H�U�L�F�D�Q�� �O�H�J�H�Q�G�D�U�\�� �´�%�X�G�� �/�L�J�K�W�µ��

�W�K�D�Q�N�V�� �W�R�� �W�K�H�� �H�[�S�R�Q�H�Q�W�L�D�O�� �L�Q�F�U�H�D�V�H�� �L�Q��

�W�K�H�� �F�R�Q�V�X�P�S�W�L�R�Q�� �R�I�� �W�K�L�V�� �E�H�Y�H�U�D�J�H�� �L�Q��

China. 

�7�R�� �F�R�S�H�� �Z�L�W�K�� �W�K�H�� �K�L�J�K�� �G�H�P�D�Q�G�� �I�U�R�P��

�F�R�Q�V�X�P�H�U�V���� �W�K�H�� �S�U�R�G�X�F�H�U�� �R�I�� �´�6�Q�R�Z��

�%�H�H�U�µ���� �L���H���� �&�K�L�Q�D�� �5�H�V�R�X�U�F�H�V�� �6�Q�R�Z��

�%�U�H�Z�H�U�L�H�V�� �R�U�� �&�5�6�%�� �� ���M�R�L�Q�W���Y�H�Q�W�X�U�H��

between SABMiller Group and China 

Resources Enterprise) has had to 

increase its production capacity 

�W�H�Q�I�R�O�G�� �L�Q�� �D�� �Y�H�U�\�� �V�K�R�U�W�� �W�L�P�H���� �E�\��

investing considerable capital in 

�H�[�S�D�Q�G�L�Q�J�� �H�[�L�V�W�L�Q�J�� �I�D�F�L�O�L�W�L�H�V�� �D�Q�G��

opening new ones, also in view 

�R�I�� �K�D�Y�L�Q�J�� �W�R�� �H�[�S�R�U�W�� �L�W�V�� �S�U�R�G�X�F�W�V��

worldwide. 

F
�7�K�D�Q�N�V�� �W�R�� �W�K�H�V�H�� �L�Q�Y�H�V�W�P�H�Q�W�V���� �W�K�H��

�V�D�O�H�V���R�I�� �W�K�H���&�K�L�Q�H�V�H���F�R�P�S�D�Q�\���L�Q������������

exceeded 100 million hectoliters. 

CRSB's production expansion plans also 

�L�Q�F�O�X�G�H���W�K�H���U�H�F�H�Q�W�O�\���L�Q�V�W�D�O�O�H�G���6�P�L�Á�H�[�L��

�:�3�����������Z�U�D�S���D�U�R�X�Q�G���F�D�V�H�S�D�F�N�H�U���L�Q���W�K�H��

�:�X�K�X�� �S�O�D�Q�W���� �X�V�H�G�� �I�R�U�� �W�K�H�� �H�Q�G�� �R�I�� �O�L�Q�H��

�S�D�F�N�D�J�L�Q�J�� �R�I�� �W�K�H�� �������������� �E�R�W�W�O�H�V���K�R�X�U��

�V�\�V�W�H�P���� �Z�K�L�F�K�� �P�D�N�H�V�� �Z�U�D�S���D�U�R�X�Q�G��

�F�D�U�G�E�R�D�U�G�� �E�R�[�H�V�� �I�R�U�� �W�K�H�� �S�D�F�N�D�J�L�Q�J�� �R�I��

0.58 and 0.5 liter glass bottles in 3x4 

collation. 

�7�K�H���V�D�P�H���W�\�S�H���R�I���P�D�F�K�L�Q�H���Z�D�V���F�K�R�V�H�Q��

�E�\�� �&�5�6�%�� �H�Y�H�Q�� �I�R�U�� �W�K�H�� �´�6�Q�R�Z�� �%�H�H�U�µ��

�E�R�W�W�O�L�Q�J���S�O�D�Q�W���R�I���6�K�D�Q�J�T�X�L�����Z�K�H�U�H���W�K�H��

�Q�H�Z�� �6�P�L�Á�H�[�L�� �V�\�V�W�H�P�� �Z�L�O�O�� �E�H�� �L�Q�V�W�D�O�O�H�G��

by mid-2013.
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�F�R�Q�V�X�P�S�W�L�R�Q���S�H�U���\�H�D�U�����Z�L�O�O���N�H�H�S���U�H�F�R�U�G��

�V�D�O�H�V���Y�R�O�X�P�H�V���I�R�U���P�D�Q�\���\�H�D�U�V���W�R���F�R�P�H����

�$�O�W�K�R�X�J�K���O�H�V�V���N�Q�R�Z�Q���W�K�D�Q���R�W�K�H�U���E�U�D�Q�G�V��

�R�Q�� �W�K�H�� �O�R�F�D�O�� �P�D�U�N�H�W�� �Z�K�H�Q�� �O�D�X�Q�F�K�H�G��

�L�Q�� ������������ �´�6�Q�R�Z�µ�� �E�H�H�U�� �K�D�V�� �J�U�R�Z�Q��

exponentially over the years through 

�L�Q�F�H�� ������������ �W�K�H�� �Q�D�P�H�� �R�I��

the best selling beer in the 

world has been probably still 

�X�Q�N�Q�R�Z�Q���W�R���P�D�Q�\���� �L�W�
�V���F�D�O�O�H�G���´�6�Q�R�Z�µ����

is produced in China and, with the 

�&�K�L�Q�H�V�H���P�D�U�N�H�W�
�V�����������L�Q�F�U�H�D�V�H���R�I���E�H�H�U��

S

It's called 

IT'S CHINESE AND IS THE BEST 
SELLING BEER IN THE WORLD

�W�K�H�� �S�X�U�F�K�D�V�H�� �R�I�� �S�U�R�G�X�F�W�L�R�Q�� �I�D�F�L�O�L�W�L�H�V��

�R�I���R�W�K�H�U���F�R�P�S�D�Q�L�H�V���D�Q�G���W�K�H���R�S�H�Q�L�Q�J���R�I��

�Q�H�Z���R�Q�H�V���W�K�U�R�X�J�K�R�X�W���&�K�L�Q�D�����6�X�I�À�F�H���L�W��

to say that CRSB started its business 

with only three breweries, while the 

current production can count on more 
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than 80 active breweries across the 

country; these plants produce both 

�W�K�H�� �´�6�Q�R�Z�� �%�H�H�U�µ�� �E�U�D�Q�G�� �D�Q�G�� ������ �R�W�K�H�U��

�U�H�J�L�R�Q�D�O�� �E�U�D�Q�G�V�� �R�I�� �E�H�H�U���� �,�I�� �\�R�X�� �W�K�L�Q�N��

�W�K�D�W�� �W�K�H�� �Y�R�O�X�P�H�V�� �R�I�� �´�6�Q�R�Z�µ�� �E�H�H�U��

produced six years ago were only 1/10 

�R�I�� �W�K�H�� �F�X�U�U�H�Q�W�� �R�Q�H�V���� �W�K�H�� �K�X�J�H�� �O�H�D�S��

�I�R�U�Z�D�U�G���P�D�G�H���E�\���W�K�L�V���S�U�R�G�X�F�H�U���V�H�H�P�V��

�H�Y�H�Q�� �P�R�U�H�� �L�Q�F�U�H�G�L�E�O�H���� �W�R�G�D�\�� �´�6�Q�R�Z�µ��

beer is available throughout China and 

�L�V���W�K�H���R�Q�O�\���Q�D�W�L�R�Q�D�O���E�U�D�Q�G���R�I���E�H�H�U���L�Q���D��

�P�D�U�N�H�W���W�K�D�W���L�V���Q�R�W�R�U�L�R�X�V�O�\���I�U�D�J�P�H�Q�W�H�G��

at regional level.

�´�6�Q�R�Z�� �%�H�H�U�µ�� �W�R�G�D�\�� �L�V�� �R�Q�O�\�� �D�� �O�R�F�D�O��

�´�S�K�H�Q�R�P�H�Q�R�Q�µ�� �D�Q�G���� �W�K�H�U�H�I�R�U�H����

�N�Q�R�Z�Q�� �D�Q�G�� �F�R�Q�V�X�P�H�G�� �R�Q�O�\�� �Z�L�W�K�L�Q�� �W�K�H��

country where it is produced, with 

some important exceptions such as 

�+�R�Q�J���.�R�Q�J�����Z�K�H�U�H���W�K�L�V���E�H�H�U���L�V���Q�R�W���\�H�W��

available. 

Some industry analyses already 

�D�Q�W�L�F�L�S�D�W�H�� �D�Q�� �H�Y�H�Q�� �E�U�L�J�K�W�H�U�� �I�X�W�X�U�H��

�I�R�U�� �W�K�L�V�� �E�U�D�Q�G���� �Z�K�L�F�K���� �D�F�F�R�U�G�L�Q�J�� �W�R��

CRSB development plans, could soon 

�E�H�F�R�P�H���R�Q�H���R�I���W�K�H���P�D�M�R�U���S�O�D�\�H�U�V���H�Y�H�Q��

�L�Q���I�R�U�H�L�J�Q���P�D�U�N�H�W�V����

�7�K�H�� �6�P�L�Á�H�[�L�� �:�3�� �������� �Z�U�D�S���D�U�R�X�Q�G��

�F�D�V�H�S�D�F�N�H�U�� �L�Q�V�W�D�O�O�H�G�� �E�\�� �6�0�,�� �L�Q�� �W�K�H��

�&�K�L�Q�D�� �5�H�V�R�X�U�F�H�V�� �6�Q�R�Z�� �%�U�H�Z�H�U�L�H�V�� �R�I��

�:�X�+�X�� �L�V�� �D�Q�� �D�X�W�R�P�D�W�L�F�� �P�D�F�K�L�Q�H�� �L�G�H�D�O��

�I�R�U�� �W�K�H�� �S�D�F�N�D�J�L�Q�J�� �R�I�� �P�D�Q�\�� �W�\�S�H�V��

�R�I�� �W�U�D�\�V�� �D�Q�G�� �F�R�U�U�X�J�D�W�H�G�� �F�D�U�G�E�R�D�U�G��

boxes that come in many shapes, are 

innovative and can be customized to 

�P�D�U�N�H�W���W�K�H���S�U�R�G�X�F�W����

�6�S�H�F�L�À�F�D�O�O�\���� �W�K�H�� �S�D�F�N�D�J�L�Q�J�� �P�D�F�K�L�Q�H��

�L�Q�V�W�D�O�O�H�G�� �D�W�� �W�K�H�� �:�X�+�X�� �S�O�D�Q�W�� �S�D�F�N�V�� ����������

�D�Q�G�����������O�L�W�H�U���´�6�Q�R�Z���%�H�H�U�µ���J�O�D�V�V���E�R�W�W�O�H�V���L�Q��

3x4 collation inside wrap-around boxes. 

�7�K�D�Q�N�V�� �W�R�� �W�K�H�� �Z�U�D�S���D�U�R�X�Q�G�� �S�D�F�N�D�J�L�Q�J��

�V�\�V�W�H�P�����W�K�H���:�3�����������I�R�U�P�V���W�K�H���S�D�F�N���L�Q��

�D���F�R�Q�W�L�Q�X�R�X�V���P�R�G�H���Z�L�W�K�R�X�W���P�D�N�L�Q�J���D�Q�\��

�P�D�F�K�L�Q�H�� �V�W�R�S�V���� �D�V�� �V�X�F�K���� �W�K�H�� �6�P�L�Á�H�[�L��

�F�D�V�H�S�D�F�N�H�U�� �F�D�Q�� �U�H�D�F�K�� �W�K�H�� �P�D�[�L�P�X�P��

�V�S�H�H�G�� �R�I�� ������ �S�D�F�N�V���P�L�Q�X�W�H���� �D�O�O�� �W�R�� �W�K�H��

�D�G�Y�D�Q�W�D�J�H�� �R�I�� �W�K�H�� �H�I�À�F�L�H�Q�F�\�� �R�I�� �W�K�H��

entire production line.

�%�H�V�L�G�H�V�� �W�K�H�� �Á�X�L�G�L�W�\�� �R�I�� �W�K�H�� �S�D�F�N�D�J�L�Q�J��

�S�U�R�F�H�V�V�� �D�Q�G�� �W�R�� �W�K�H�� �K�L�J�K�� �H�I�À�F�L�H�Q�F�\�� �R�I��

�W�K�H�� �:�3�� �V�H�U�L�H�V�� �6�P�L�Á�H�[�L�� �F�D�V�H�S�D�F�N�H�U�V����

�W�K�H�\�� �D�U�H�� �F�K�D�U�D�F�W�H�U�L�]�H�G�� �D�O�V�R�� �I�R�U�� �W�K�H�L�U��

�Z�L�G�H�� �Á�H�[�L�E�L�O�L�W�\�� �R�I�� �X�V�H���� �D�E�V�H�Q�F�H�� �R�I��

collisions between the cardboard 

�E�O�D�Q�N�� �D�Q�G�� �W�K�H�� �F�R�Q�W�D�L�Q�H�U�V�� �G�X�U�L�Q�J�� �W�K�H��

�E�R�[���I�R�U�P�L�Q�J�� �V�W�D�J�H���� �H�[�F�H�O�O�H�Q�W�� �V�W�D�E�L�O�L�W�\��

�R�I�� �W�K�H�� �S�D�F�N�� �G�X�U�L�Q�J�� �S�D�O�O�H�W�L�]�D�W�L�R�Q����

�W�K�H�� �S�D�F�N�D�J�H�V�
�� �I�D�F�L�O�L�W�D�W�H�G�� �O�R�J�L�V�W�L�F�V��

�P�D�Q�D�J�H�P�H�Q�W�� �D�Q�G�� �W�K�H�L�U�� �U�H�P�D�U�N�D�E�O�H��

�S�U�R�S�H�U�W�L�H�V�� �R�I�� �F�X�V�W�R�P�L�]�H�G�� �J�U�D�S�K�L�F�V�� �I�R�U��

�W�K�H���P�D�U�N�H�W�L�Q�J���R�I���W�K�H���S�U�R�G�X�F�W����

HIGH EFFICIENCY
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�&�K�L�Q�D���5�H�V�R�X�U�F�H�V���6�Q�R�Z���%�U�H�Z�H�U�L�H�V���Z�D�V���I�R�X�Q�G�H�G���L�Q���������������K�H�D�G�T�X�D�U�W�H�U�H�G���L�Q���%�H�L�M�L�Q�J�����I�R�U���W�K�H��

�S�U�R�G�X�F�W�L�R�Q�����V�D�O�H���D�Q�G���P�D�U�N�H�W�L�Q�J���R�I���E�H�H�U���R�Q���W�K�H���&�K�L�Q�H�V�H���P�D�U�N�H�W�����6�K�D�U�H�K�R�O�G�H�U�V���D�U�H���&�K�L�Q�D��

�5�H�V�R�X�U�F�H�V�� �(�Q�W�H�U�S�U�L�V�H�� �/�L�P�L�W�H�G���� �Z�K�L�F�K�� �R�Z�Q�V�� �������� �R�I�� �V�K�D�U�H�V���� �D�Q�G�� �6�$�%�0�L�O�O�H�U�� �$�V�L�D�� �/�L�P�L�W�H�G����

�V�X�E�V�L�G�L�D�U�\���R�I���W�K�H���$�Q�J�O�R���6�R�X�W�K���$�I�U�L�F�D�Q���6�$�%�0�L�O�O�H�U���3�O�F�����Z�K�L�F�K���R�Z�Q�V���W�K�H���U�H�P�D�L�Q�L�Q�J�������������7�K�H��

�V�X�F�F�H�V�V�� �R�I�� �´�6�Q�R�Z�� �%�H�H�U�µ�� �E�H�J�L�Q�V�� �L�P�P�H�G�L�D�W�H�O�\�� �D�I�W�H�U�� �W�K�H�� �I�R�U�P�D�W�L�R�Q�� �R�I�� �W�K�H�� �M�R�L�Q�W�� �Y�H�Q�W�X�U�H��

�Z�K�H�Q�����G�X�U�L�Q�J���D���F�R�P�S�H�W�L�W�L�R�Q���D�P�R�Q�J���W�K�H���Y�D�U�L�R�X�V���&�K�L�Q�H�V�H���E�U�D�Q�G�V���R�I���E�H�H�U�����W�K�H���W�K�H�Q���X�Q�N�Q�R�Z�Q��

�´�6�Q�R�Z���%�H�H�U�µ���Z�R�Q���W�K�H���I�L�U�V�W���S�U�L�]�H�����E�H�D�W�L�Q�J���I�D�U���E�H�W�W�H�U���N�Q�R�Z�Q���S�U�R�G�X�F�W�V���L�Q���W�K�H���$�V�L�D�Q���P�D�U�N�H�W����

�7�K�H���F�U�H�G�L�W���I�R�U���W�K�L�V���V�X�F�F�H�V�V���F�D�Q���E�H���D�W�W�U�L�E�X�W�H�G���P�D�L�Q�O�\���W�R���W�K�L�V���E�H�H�U�
�V���U�L�F�K���K�H�D�G�����D�V���Z�K�L�W�H���D�V��

�V�Q�R�Z�����K�H�Q�F�H���W�K�H���Q�D�P�H�����D�Q�G���D�O�V�R���W�R���L�W�V���X�Q�P�L�V�W�D�N�D�E�O�\���G�H�O�L�F�D�W�H�����I�U�H�V�K�����O�L�J�K�W���W�D�V�W�H���D�Q�G���W�K�H��

brand's strong personality.
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The answer is simple: it's all in its 

alcohol structure. 

Assuming that most Chinese consume 

�E�H�H�U�� �W�R�� �D�F�F�R�P�S�D�Q�\�� �P�D�Q�\�� �R�I�� �W�K�H�L�U��

�P�H�D�O�V���� �W�K�H�� �´�6�Q�R�Z�µ�� �E�H�H�U�� �Z�D�V�� �F�U�H�D�W�H�G��

�W�R���P�H�H�W���W�K�H���Q�H�H�G���I�R�U���D���I�U�H�V�K�����S�O�H�D�V�D�Q�W��

and light beverage, characterized by 

low alcohol content (4% Vol.) and an 

�´�$�P�H�U�L�F�D�Q�µ�� �Á�D�Y�R�U���� �W�K�D�W�
�V�� �Z�K�D�W�� �P�D�G�H��

it an immediate hit with consumers. 

�$�� �S�H�U�I�H�F�W���P�L�[���� �I�R�U���D�� �Q�R�W���Y�H�U�\���D�O�F�R�K�R�O�L�F��

�E�H�Y�H�U�D�J�H���Z�L�W�K���D�Q���L�Q�W�H�Q�V�H���Á�D�Y�R�U���� �Z�K�L�F�K��

�Z�R�U�N�V���Z�H�O�O���Z�L�W�K���W�K�H���&�K�L�Q�H�V�H���S�D�O�D�W�H����

�7�K�H�� �K�H�D�G�� �R�I�� �6�$�%�0�L�O�O�H�U���$�V�L�D���� �S�D�U�W�Q�H�U�� �R�I��

�W�K�H�� �M�R�L�Q�W�� �Y�H�Q�W�X�U�H�� �W�K�D�W�� �S�U�R�G�X�F�H�V�� �W�K�L�V��

beer, said: "Chinese still see beer mostly 

as an accompaniment to their meal. 

�,�Q�� �I�D�F�W���� �K�D�O�I�� �R�I�� �D�O�O�� �E�H�H�U�� �V�R�O�G�� �L�Q�� �&�K�L�Q�D��

�L�V�� �G�U�X�Q�N�� �L�Q�� �U�H�V�W�D�X�U�D�Q�W�V�� �W�R�� �D�F�F�R�P�S�D�Q�\��

�V�S�L�F�\���I�R�R�G�µ��
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SMI is constantly committed to 
�H�Q�V�X�U�L�Q�J�� �L�W�V�� �&�K�L�Q�H�V�H�� �F�X�V�W�R�P�H�U�V�� �I�D�V�W��
�D�Q�G�� �H�I�À�F�L�H�Q�W�� �O�R�F�D�O�� �V�X�S�S�R�U�W���� �D�E�O�H�� �W�R��
�U�H�V�S�R�Q�G�� �D�G�H�T�X�D�W�H�O�\�� �W�R�� �W�K�H�� �V�S�H�F�L�À�F��
�G�H�P�D�Q�G�V���R�I���D���U�D�S�L�G�O�\���H�Y�R�O�Y�L�Q�J���P�D�U�N�H�W����
�6�0�,�
�V�� �G�H�F�L�V�L�R�Q�� �W�R�� �I�X�U�W�K�H�U�� �V�W�U�H�Q�J�W�K�H�Q��
its direct presence in China came 
�I�U�R�P�� �W�K�L�V�� �F�R�P�P�L�W�P�H�Q�W�� �W�K�U�R�X�J�K�� �Z�K�L�F�K��
it has expanded by establishing a 
�Q�H�Z�� �F�R�P�S�D�Q�\�� �L�Q�� �W�K�H�� �F�L�W�\�� �R�I�� �%�H�L�M�L�Q�J��
�F�D�O�O�H�G�� �6�0�,�� �0�D�F�K�L�Q�H�U�\�� �%�H�L�M�L�Q�J�� �&�R���� �/�W�G����
�W�K�D�W�� �Q�R�Z�� �L�V�� �D�O�V�R�� �L�Q�� �F�K�D�U�J�H�� �R�I�� �W�K�H�� �W�Z�R��
�U�H�S�U�H�V�H�Q�W�D�W�L�Y�H�� �R�I�À�F�H�V�� �R�I�� �1�D�Q�M�L�Q�J��
���1�D�Q�N�L�Q�J���� �D�Q�G�� �*�X�D�Q�J�]�K�R�X�� ���&�D�Q�W�R�Q������
�Z�K�R�V�H�� �E�X�V�L�Q�H�V�V�� �D�Q�G�� �D�I�W�H�U���V�D�O�H�V�� �E�H�J�D�Q��
more than 10 years ago. 
�7�K�H�U�H�I�R�U�H���� �6�0�,�
�V�� �Q�H�Z�� �R�S�H�U�D�W�L�R�Q�D�O��
structure in China consists in three 
multi-purpose centers operating in 
�W�K�U�H�H���R�I���W�K�H���F�R�X�Q�W�U�\�
�V���P�D�M�R�U���L�Q�G�X�V�W�U�L�D�O��
centers, with the aim to continuously 
improve its technical and sales service 
�R�I�I�H�U�H�G�� �E�R�W�K�� �W�R�� �L�W�V�� �P�D�Q�\�� �H�[�L�V�W�L�Q�J��
customers, who already own more 
�W�K�D�Q�����������6�0�,���S�D�F�N�D�J�L�Q�J���P�D�F�K�L�Q�H�V�����D�Q�G��
potential ones (even more numerous).

SMI 
MACHINERY 
BEIJING CO. LTD.

�$�F�F�R�U�G�L�Q�J�� �W�R�� �W�K�H�� �O�D�W�H�V�W�� �´�*�O�R�E�D�O��

�%�H�H�U�� �7�U�H�Q�G�V�µ�� �U�H�S�R�U�W���� �E�\�� �P�D�U�N�H�W��

research company Canadean, 

beer consumption is growing 

around the world with an average 

�D�Q�Q�X�D�O�� �U�D�W�H�� �R�I�� ������������ �E�H�W�Z�H�H�Q��

2009 and 2015. In 2011, 1.9 

�E�L�O�O�L�R�Q�� �K�H�F�W�R�O�L�W�H�U�V�� �R�I�� �E�H�H�U�� �Z�H�U�H��

consumed (a 2.8% rise on 2010) 

�D�Q�G���L�W���L�V���H�V�W�L�P�D�W�H�G���W�K�D�W���W�K�L�V���I�L�J�X�U�H���Z�L�O�O���V�X�U�S�D�V�V�������E�L�O�O�L�R�Q���K�H�F�W�R�O�L�W�H�U�V���L�Q��������������

�D�O�W�K�R�X�J�K���H�Y�H�Q���W�K�L�V���S�U�R�G�X�F�W���K�D�V���E�H�H�Q���D�I�I�H�F�W�H�G���E�\�� �W�K�H���H�F�R�Q�R�P�L�F���F�U�L�V�L�V���W�K�D�W��

�E�H�J�D�Q���L�Q���������������+�R�Z�H�Y�H�U�����W�K�H���R�Y�H�U�D�O�O���I�L�J�X�U�H���P�D�V�N�V���V�L�J�Q�L�I�L�F�D�Q�W���G�L�I�I�H�U�H�Q�F�H�V���D�W��

�P�D�F�U�R���U�H�J�L�R�Q���O�H�Y�H�O�����7�K�H���$�V�L�D�Q���D�Q�G���$�I�U�L�F�D�Q���P�D�U�N�H�W�V���V�K�R�X�O�G���K�D�Y�H���D���������D�Y�H�U�D�J�H��

annual increase in consumption between 2009 and 2015, the Middle East 

�P�D�U�N�H�W�� ������������ �/�D�W�L�Q���$�P�H�U�L�F�D�� ������ �D�Q�G�� �(�D�V�W�H�U�Q�� �(�X�U�R�S�H�� �R�Q�O�\�� ������������ �7�K�H�� �Z�R�U�V�W��

area seems to be Western Europe, where the Canadean report expects a 

�P�D�U�J�L�Q�D�O���G�U�R�S�����+�R�Z�H�Y�H�U�����W�K�H���$�V�L�D�Q���F�R�Q�W�L�Q�H�Q�W���Z�L�O�O���J�H�W���W�K�H���O�L�R�Q�
�V���V�K�D�U�H���L�Q���W�K�H��

�F�R�P�L�Q�J���\�H�D�U�V�����I�R�U���Z�K�L�F�K���D�����������R�I���W�K�H���W�R�W�D�O���E�H�H�U���F�R�Q�V�X�P�S�W�L�R�Q���L�V���H�[�S�H�F�W�H�G���L�Q��

�������������W�K�H���J�U�H�D�W�H�V�W���J�U�R�Z�W�K���V�K�R�X�O�G���E�H���U�H�F�R�U�G�H�G���L�Q���W�K�H���&�K�L�Q�H�V�H���P�D�U�N�H�W�����Z�K�L�F�K��

�L�V���H�[�S�H�F�W�H�G���W�R���V�R�R�Q���D�E�V�R�U�E���R�Y�H�U�����������R�I���E�H�H�U���S�U�R�G�X�F�H�G���Z�R�U�O�G�Z�L�G�H��
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�6�$�%�0�L�O�O�H�U�� �3�O�F�� �L�V�� �R�Q�H�� �R�I�� �W�K�H�� �Z�R�U�O�G�
�V��
largest beer producers, with interests 
and distribution in 75 countries on six 
continents. 
�6�L�[�� �R�I�� �W�K�H�� �F�R�P�S�D�Q�\�
�V�� �W�U�D�G�H�P�D�U�N�V�� �U�D�Q�N��
�D�P�R�Q�J�� �W�K�H�� �À�I�W�\�� �E�H�V�W�� �E�H�H�U�� �E�U�D�Q�G�V�� �L�Q��
the world. 
�7�K�H�� �E�U�R�D�G�� �S�U�R�G�X�F�W�� �S�R�U�W�I�R�O�L�R�� �L�Q�F�O�X�G�H�V��
over 200 global brands including 
�3�L�O�V�Q�H�U���8�U�T�X�H�O�O�����3�H�U�R�Q�L���1�D�V�W�U�R���$�]�]�X�U�U�R����
�0�L�O�O�H�U�� �*�H�Q�X�L�Q�H�� �'�U�D�I�W�� �D�Q�G�� �*�U�R�O�V�F�K�� �D�V��
well as many leading brands in local 
�P�D�U�N�H�W�V�� �V�X�F�K�� �D�V�� �$�J�X�L�O�D���� �&�D�V�W�H�O�O�R����
�0�L�O�O�H�U���/�L�W�H�����6�Q�R�Z���D�Q�G���7�\�V�N�L�H����
�)�X�U�W�K�H�U�P�R�U�H���� �6�$�%�0�L�O�O�H�U�� �L�V�� �D�O�V�R�� �R�Q�H�� �R�I��
the world's largest Coca-Cola bottlers. 
The British company is listed on the 
�/�R�Q�G�R�Q�� �6�W�R�F�N�� �(�[�F�K�D�Q�J�H�� ���/�6�(���� �D�Q�G�� �L�V��
�S�D�U�W�� �R�I�� �W�K�H�� �)�7�6�(�� ���������� �Z�K�L�F�K�� �L�Q�F�O�X�G�H�V��
the top one hundred companies in the 
�Z�R�U�O�G���E�\���P�D�U�N�H�W���F�D�S�L�W�D�O�L�]�D�W�L�R�Q����
In the year ended 31 March 2012, the 
SABMiller Group, which employs over 
�������������� �S�H�R�S�O�H���� �U�H�S�R�U�W�H�G�� �U�H�Y�H�Q�X�H�� �R�I��
US$ 33.4 billion, with a sales volume 

�R�I���������������P�L�O�O�L�R�Q���K�H�F�W�R�O�L�W�H�U�V���R�I���E�H�H�U��
�2�U�L�J�L�Q�D�O�O�\�� �I�R�X�Q�G�H�G�� �L�Q�� �6�R�X�W�K�� �$�I�U�L�F�D�� �L�Q��
1895 as Castle Breweries and then 
�U�H�Q�D�P�H�G�� �6�R�X�W�K�� �$�I�U�L�F�D�Q�� �%�U�H�Z�H�U�L�H�V��
(SAB), until 1990 the company's 
operations were limited to the area 
�V�R�X�W�K�� �R�I�� �W�K�H�� �$�I�U�L�F�D�Q�� �F�R�Q�W�L�Q�H�Q�W���� �L�Q��
�W�K�H�� �I�R�O�O�R�Z�L�Q�J�� �G�H�F�D�G�H�V�� �S�U�R�G�X�F�W�L�R�Q��
�D�Q�G�� �P�D�U�N�H�W�L�Q�J�� �H�[�S�D�Q�G�H�G�� �U�D�S�L�G�O�\��
�W�K�U�R�X�J�K�R�X�W�� �W�K�H�� �Z�R�U�O�G���� �D�O�V�R�� �W�K�D�Q�N�V�� �W�R��
�W�K�H�� �D�F�T�X�L�V�L�W�L�R�Q�� �R�I�� �O�R�F�D�O�� �E�U�D�Q�G�V�� �D�Q�G��
bottling plants in Europe, Asia and 
America.
�$�P�R�Q�J�� �6�$�%�
�V�� �À�U�V�W�� �L�Q�Y�H�V�W�P�H�Q�W�V�� �L�Q��
Europe there was, in 1990, the 
�D�F�T�X�L�V�L�W�L�R�Q�� �R�I�� �D�� �V�W�D�N�H�� �L�Q�� ���&�R�P�S�D�x�t�D��
Cervecera de Canarias SA" , operating 
in the Canary Islands; then, in 1999, 
�W�K�H�� �$�Q�J�O�R���6�R�X�W�K�� �$�I�U�L�F�D�Q�� �F�R�P�S�D�Q�\��
�D�F�T�X�L�U�H�G�� �W�K�H�� �0�L�O�O�H�U�� �%�U�H�Z�L�Q�J�� �&�R�P�S�D�Q�\��
�R�I�� �0�L�O�Z�D�X�N�H�H���� �:�L�V�F�R�Q�V�L�Q���� �8�6�$���� �D�Q�G��
changed its name to "SABMiller". 
�$�I�W�H�U�� �W�K�H�� �J�U�R�X�S�
�V�� �U�H�R�U�J�D�Q�L�]�D�W�L�R�Q����
�W�K�H�� �P�D�M�R�U�� �D�F�T�X�L�V�L�W�L�R�Q�V�� �R�I�� �W�K�H�� �E�H�H�U��
multinational were, in 2003, Bavaria 

THE
SABMILLER 

GROUP
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S.A., the second largest brewer in 
�6�R�X�W�K�� �$�P�H�U�L�F�D���� �D�Q�G�� �+�D�U�E�L�Q�� �%�U�H�Z�H�U�\����
the oldest brewery in China; in 2005, 
even the Italian Birra Peroni brand 
entered the SABMiller Group.



� � � � � � � � � � � � � � � 	 
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�7�K�H�� �&�K�L�Q�H�V�H�� �F�L�W�\�� �R�I�� �:�X�+�X�� �L�V�� �O�R�F�D�W�H�G��

�L�Q���W�K�H���V�R�X�W�K���H�D�V�W�H�U�Q���S�D�U�W���R�I���W�K�H���$�Q�K�X�L��

�3�U�R�Y�L�Q�F�H���� �R�Q�� �W�K�H�� �V�R�X�W�K�� �E�D�Q�N�� �R�I�� �W�K�H��

�O�R�Z�H�U���U�H�D�F�K�H�V���R�I���W�K�H���<�D�Q�J�W�]�H���U�L�Y�H�U�����W�K�H��

Anhui Province has a long history and 

�D�� �S�U�R�I�R�X�Q�G�� �F�X�O�W�X�U�H���� �D�Q�G�� �G�X�H�� �W�R�� �W�K�H�V�H��

�D�V�S�H�F�W�V�� �L�W�� �L�V�� �F�R�Q�V�L�G�H�U�H�G�� �R�Q�H�� �R�I�� �W�K�H��

�P�R�V�W�� �L�P�S�R�U�W�D�Q�W�� �F�U�D�G�O�H�V�� �R�I�� �S�U�H�K�L�V�W�R�U�L�F��

civilization. The name Anhui comes 

�I�U�R�P�� �W�K�H�� �F�R�Q�W�U�D�F�W�L�R�Q�� �R�I�� �W�K�H�� �Q�D�P�H�V�� �R�I��

�W�Z�R���F�L�W�L�H�V�����$�Q�T�L�Q�J�����S�R�O�L�W�L�F�D�O���F�H�Q�W�H�U�����D�Q�G��

�+�X�L�]�K�R�X�������V�K�R�S�S�L�Q�J���F�H�Q�W�H�U�����W�K�H���O�D�W�W�H�U����

�R�Q�F�H�� �N�Q�R�Z�Q�� �D�V�� �6�K�H�[�L�D�Q���� �L�V�� �I�D�P�R�X�V�� �L�Q��

�&�K�L�Q�D�� �I�R�U�� �W�K�H�� �S�U�R�G�X�F�W�L�R�Q�� �R�I�� �´�K�X�L�µ�� �L�Q�N��

�V�W�L�F�N�V���D�Q�G���´�V�K�H�µ���L�Q�N���V�O�D�E�V�����F�R�Q�V�L�G�H�U�H�G��

the best in the country. The Anhui 

Province is rich in natural resources, 

�E�H�D�X�W�L�I�X�O���V�F�H�Q�H�U�\���D�Q�G���V�W�U�R�Q�J���%�X�G�G�K�L�V�W��

�D�Q�G�� �7�D�R�L�V�W�� �W�U�D�G�L�W�L�R�Q�V���� �D�Q�G�� �L�W�V�� �G�L�I�À�F�X�O�W��

terrain, divided between the arid 

plains in the north and the rugged 

�P�R�X�Q�W�D�L�Q�V�� �L�Q�� �W�K�H�� �V�R�X�W�K���� �P�D�N�H�� �W�K�L�V��

�D�� �X�Q�L�T�X�H�� �S�U�R�Y�L�Q�F�H���� �D�� �V�L�P�S�O�H�� �S�O�D�F�H����

�Z�K�H�U�H���\�R�X���F�D�Q���H�Q�M�R�\���W�K�H���U�X�U�D�O���&�K�L�Q�D���R�I��

the past. Not surprisingly, the whole 

�R�I�� �W�K�H�� �+�X�D�Q�J�V�K�D�Q�� �0�R�X�Q�W�D�L�Q�V���� �D�Q�G�� �W�K�H��

�D�Q�F�L�H�Q�W�� �Y�L�O�O�D�J�H�V�� �;�L�G�L�� �D�Q�G�� �+�R�Q�J�F�X�Q�� �L�Q��

the Yi County, have been recognized 

�D�V���Z�R�U�O�G���K�H�U�L�W�D�J�H���E�\���8�1�(�6�&�2��
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THE WORD TO THE CUSTOMER

CRSB is the largest brewer in China. 

What do you ask packaging machine 

suppliers in terms of operating 

flexibility?

�´�$�V�� �W�K�H�� �O�D�U�J�H�V�W�� �F�R�P�S�D�Q�\�� �L�Q�� �W�K�H��

industry operating at regional level, 

�&�K�L�Q�D�� �5�H�V�R�X�U�F�H�V�� �6�Q�R�Z�� �%�U�H�Z�H�U�\�� �R�I��

Anhui Co. Ltd. has invested hundreds 

�R�I���P�L�O�O�L�R�Q�V���R�I���5�0�%���L�Q���W�K�H���S�X�U�F�K�D�V�H���R�I��

�H�T�X�L�S�P�H�Q�W�� �W�R�� �E�H�� �X�V�H�G�� �I�R�U�� �H�[�S�D�Q�G�L�Q�J��

and modernizing its production 

�I�D�F�L�O�L�W�L�H�V����

This investment has helped to improve 

industrial processes by reducing 

�F�R�V�W�V���� �D�O�Z�D�\�V�� �L�Q���I�X�O�O���F�R�P�S�O�L�D�Q�F�H���Z�L�W�K��

�W�K�H�� �T�X�D�O�L�W�\�� �D�Q�G�� �V�D�I�H�W�\�� �V�W�D�Q�G�D�U�G�V�� �O�D�L�G��

down by SABMiller. 

�7�K�D�Q�N�V���W�R���W�K�H�V�H���H�I�I�R�U�W�V���R�I���F�R�Q�W�L�Q�X�R�X�V��

improvement and development, now 

�D�Q���L�Q�W�H�J�U�D�O���S�D�U�W���R�I���R�X�U���E�X�V�L�Q�H�V�V���I�R�U���W�K�H��

past 10 years, CRSB won the leading 

position in the densely populated 

Interview with Yu Jianguo, Managing 
Director of CRSB Anhui, and Zhou 

Jaxiang, General Manager of CRSB WuHu

     From the left:

Yu Jianguo, Managing Director of China Resources Snow Breweries Anhui 

Regional Headquarters Co. Ltd, with Joseph Chen, Sales Area Manager of SMI 

Machinery Beijing Co. Ltd.
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Chinese provinces; leadership that 

�V�K�R�X�O�G�� �E�H�� �F�R�Q�V�L�G�H�U�H�G�� �L�Q�� �W�H�U�P�V�� �R�I��

�P�D�U�N�H�W�� �V�K�D�U�H�V���� �S�U�R�G�X�F�W�� �V�D�W�L�V�I�D�F�W�L�R�Q��

�D�Q�G���E�U�D�Q�G���S�H�U�I�R�U�P�D�Q�F�H����

Which are the main objectives of the 

beer industry today? In a dynamic 

market like China, what are the main 

challenges?

�´�7�K�H�� �F�R�Q�W�L�Q�X�H�G�� �J�U�R�Z�W�K�� �L�Q�� �G�H�P�D�Q�G��

�I�R�U�� �E�H�H�U�� �L�Q�� �W�K�H�� �G�R�P�H�V�W�L�F�� �P�D�U�N�H�W�� �K�D�V��

convinced CRSB to achieve also in 

���������� �V�L�J�Q�L�I�L�F�D�Q�W�� �L�Q�Y�H�V�W�P�H�Q�W�V�� �L�Q�� �Q�H�Z��

�S�U�R�G�X�F�W�L�R�Q���I�D�F�L�O�L�W�L�H�V����

�,�Q�� �W�K�H�� �I�D�F�W�R�U�\�� �R�I�� �:�X�K�X���� �D�� �F�L�W�\�� �V�R�X�W�K��

�R�I�� �$�Q�K�X�L���� �Z�H�� �K�D�Y�H�� �I�X�U�W�K�H�U�� �L�Q�F�U�H�D�V�H�G��

the production capacity with latest 

generation machinery commissioned 

�D�W���W�K�H���E�H�J�L�Q�Q�L�Q�J���R�I��������������

�,�Q���6�K�D�Q�J�T�L�X�����+�H�Q�D�Q���3�U�R�Y�L�Q�F�H�����W�K�H���P�R�V�W��

�S�R�S�X�O�R�X�V�� �R�I�� �&�K�L�Q�D���� �Z�H�� �G�H�Y�H�O�R�S�H�G�� �D��

�E�U�D�Q�G���Q�H�Z���I�D�F�W�R�U�\�����Z�K�L�F�K���L�V���H�[�S�H�F�W�H�G��

�W�R�� �E�H�� �F�R�P�P�L�V�V�L�R�Q�H�G�� �E�\�� �W�K�H�� �H�Q�G�� �R�I��

the year, which will supply even the 

�F�H�Q�W�U�D�O�� �U�H�J�L�R�Q�V�� �R�I�� �&�K�L�Q�D�� �Z�L�W�K�� �W�K�H��

�´�6�Q�R�Z�µ���E�H�H�U�µ����

What role does the partnership 

with SMI play in the success of your 

products?

�´�6�0�,�� �H�D�U�Q�H�G�� �W�K�H�� �W�U�X�V�W�� �R�I�� �&�5�6�%��

by demonstrating its ability and 

�H�[�S�H�U�W�L�V�H�� �W�R�� �H�I�I�H�F�W�L�Y�H�O�\�� �P�D�Q�D�J�H�� �W�K�H��

�S�U�R�G�X�F�W�L�R�Q�� �H�[�S�D�Q�V�L�R�Q�� �S�U�R�M�H�F�W�V�� �Z�H��

involved it in and which led to the 

�S�X�U�F�K�D�V�H���R�I���W�Z�R���6�P�L�I�O�H�[�L���:�3�����������Z�U�D�S��

�D�U�R�X�Q�G�� �F�D�V�H�S�D�F�N�H�U�V�� �I�R�U�� �W�K�H�� �:�X�+�X��

�D�Q�G�� �6�K�D�Q�J�T�X�L�� �S�O�D�Q�W�V�� �I�R�U�� �V�H�F�R�Q�G�D�U�\��

�S�D�F�N�D�J�L�Q�J�� �K�L�J�K�� �V�S�H�H�G�� �R�S�H�U�D�W�L�R�Q�V����

�/�L�N�H�� �D�O�O�� �W�K�H�� �P�D�M�R�U�� �E�U�H�Z�H�U�V�� �L�Q�� �&�K�L�Q�D����

China Resources Snow Breweries 

(Anhui) also has high expectations 

�I�U�R�P�� �D�G�Y�D�Q�F�H�G�� �W�H�F�K�Q�R�O�R�J�\��

�E�R�W�W�O�L�Q�J�� �	�� �S�D�F�N�D�J�L�Q�J�� �P�D�F�K�L�Q�H�V��

and systems proposed by European 

suppliers, especially as concerns 

�S�U�R�F�H�V�V�� �I�O�H�[�L�E�L�O�L�W�\�� �D�Q�G�� �U�H�O�L�D�E�L�O�L�W�\��

�7�K�H�� �S�U�R�G�X�F�W�V�� �R�I�� �R�X�U�� �V�X�S�S�O�L�H�U�V�� �P�X�V�W��

�Q�R�W�� �R�Q�O�\�� �V�D�W�L�V�I�\�� �W�K�H�� �Q�H�H�G�V�� �R�I�� �F�X�U�U�H�Q�W��

�D�Q�G�� �I�X�W�X�U�H�� �R�X�W�S�X�W�V�� �H�I�I�L�F�L�H�Q�W�O�\���� �E�X�W��

should be able to easily adapt to new, 

�F�K�D�Q�J�L�Q�J�� �D�Q�G�� �R�I�W�H�Q�� �X�Q�S�U�H�G�L�F�W�D�E�O�H��

�P�D�U�N�H�W�� �G�H�P�D�Q�G�V���� �W�R�� �W�K�L�V�� �\�R�X�� �P�X�V�W��

�D�G�G���D�Q���H�[�F�H�O�O�H�Q�W���D�I�W�H�U���V�D�O�H�V���W�H�F�K�Q�L�F�D�O��

�V�H�U�Y�L�F�H���� �S�U�R�Y�L�G�H�G�� �E�\�� �O�R�F�D�O�� �V�W�D�I�I��

�L�Q�� �D�� �W�L�P�H�O�\�� �D�Q�G�� �H�I�I�L�F�L�H�Q�W�� �P�D�Q�Q�H�U����

Yu Jianguo – Executive General 

�0�D�Q�D�J�H�U�� �R�I�� �&�5�6�%�� �²�� �K�D�V�� �J�U�H�D�W��

�U�H�V�S�H�F�W�� �I�R�U�� �W�K�H�� �Z�R�U�N�� �S�H�U�I�R�U�P�H�G��

�E�\�� �V�W�D�I�I�� �R�I�� �W�K�H�� �6�0�,�� �E�U�D�Q�F�K�� �L�Q�� �&�K�L�Q�D��

�D�Q�G�� �I�R�U�� �L�W�V�� �R�U�J�D�Q�L�]�D�W�L�R�Q�D�O�� �V�\�V�W�H�P����

�,�Q�� �I�D�F�W���� �I�R�U�� �R�X�U�� �F�R�P�S�D�Q�\�� �L�W�� �L�V�� �R�I��

�I�X�Q�G�D�P�H�Q�W�D�O�� �L�P�S�R�U�W�D�Q�F�H�� �W�R�� �E�H�� �D�E�O�H��

to count on immediate technical 

�D�V�V�L�V�W�D�Q�F�H���L�Q���F�D�V�H���R�I���H�P�H�U�J�H�Q�F�\���D�Q�G���D��

�I�D�V�W�� �G�H�O�L�Y�H�U�\�� �V�H�U�Y�L�F�H�� �R�I�� �V�S�D�U�H�� �S�D�U�W�V�µ����

How important is it to CRSB that SMI 

be present in China with a local staff?

�´�'�X�U�L�Q�J�� �W�K�H�� �U�H�F�H�Q�W�� �Y�L�V�L�W�� �W�R�� �W�K�H��

�(�[�H�F�X�W�L�Y�H�� �*�H�Q�H�U�D�O�� �0�D�Q�D�J�H�U�� �R�I�� �W�K�H��

�&�5�6�%�� �S�O�D�Q�W�� �L�Q�� �:�X�K�X���� �W�K�H�� �1�D�Q�M�L�Q�J��

�%�U�D�Q�F�K�� �2�I�I�L�F�H�� �0�D�Q�D�J�H�U�� �R�I�� �6�0�,��

�0�D�F�K�L�Q�H�U�\�� ���%�H�L�M�L�Q�J���� �&�R������ �-�R�V�H�S�K��

���;�L�D�R�I�H�L���� �&�K�H�Q���� �Z�D�V�� �D�E�O�H�� �W�R�� �V�H�H��

�I�R�U�� �K�L�P�V�H�O�I�� �K�R�Z�� �W�K�H�� �´�6�Q�R�Z�� �%�H�H�U�µ��

brand has ragingly grown in recent 

�\�H�D�U�V�� �W�R�� �J�D�L�Q�� �W�K�H�� �O�H�D�G�H�U�V�K�L�S�� �R�I�� �W�K�H��

�&�K�L�Q�H�V�H�� �E�H�H�U�� �P�D�U�N�H�W���� �D�� �U�H�P�D�U�N�D�E�O�H��

achievement, made possible by 

�W�K�H�� �Z�L�O�O�L�Q�J�Q�H�V�V�� �R�I�� �R�X�U�� �F�R�P�S�D�Q�\�� �W�R��

�S�U�R�Y�L�G�H���R�Q�O�\���K�L�J�K���T�X�D�O�L�W�\���S�U�R�G�X�F�W�V���R�Q��

a large scale and use technologically 

advanced machinery. 

Future competition among beer 

producers will be comprehensive and 

will involve more and more important 

aspects such as capital, brand and 

technology. 

�$�Q�� �R�O�G�� �&�K�L�Q�H�V�H�� �V�D�\�L�Q�J�� �J�R�H�V���� �´�L�W�� �L�V��

always better to wait and open your 

�I�L�H�O�G���R�I���Y�L�V�L�R�Q�µ����

Yu Jianghou, CRSB General Manager 

�L�Q���$�Q�K�X�L�����W�K�L�Q�N�V���W�K�D�W���V�X�S�S�O�L�H�U�V���V�K�R�X�O�G��

have a long-term strategic vision to 

�P�D�N�H���W�K�H�P���D�Z�D�U�H���R�I���W�K�H���I�X�Q�G�D�P�H�Q�W�D�O��

�L�P�S�R�U�W�D�Q�F�H�� �R�I�� �W�K�H�� �T�X�D�O�L�W�\�� �R�I�� �V�H�U�Y�L�F�H��

assured locally to its customers. 

�$�O�V�R���� �S�D�F�N�D�J�L�Q�J�� �P�D�F�K�L�Q�H�� �D�Q�G��

�H�T�X�L�S�P�H�Q�W�� �P�D�Q�X�I�D�F�W�X�U�H�U�V�� �V�K�R�X�O�G��

approach the customer-user in a 

�I�O�H�[�L�E�O�H�� �D�Q�G�� �S�U�R���D�F�W�L�Y�H�� �P�D�Q�Q�H�U����

�R�I�I�H�U�L�Q�J���P�X�W�X�D�O�O�\���E�H�Q�H�I�L�F�L�D�O���V�R�O�X�W�L�R�Q�V��

�D�Q�G���K�D�U�E�L�Q�J�H�U�V���R�I���Z�L�Q�Q�L�Q�J���U�H�V�X�O�W�V�µ��


